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Footwear merchant Capezio
brings a blast of color and form
to Toronto's fashion-forward

Bloor Street

By Alison Embrey Medina, Monoging Editor

hoppers passing by the nearly 20-fr-tall, all-glass

b eviry facade ot 70 Bloos 5t in Tommabe's Yorkville dis-
trict might think a new retailer has moved Into town,
Capezio. a Toronto-based footwear. handbag and acces-
sories merchant, however, has been residing in the
pash location for mane than 30 years—but with a dra-
matic guiting and renovation by Toroate-based bundi-
flek, you'd never know it

Operated by Markio Deskgns Inc, a family-owned
business ran by the Markowitz family, the Bloor Street
|acation % one of six Capezio stores in the Toranto area,
In addition 1o the amily's three more upscale DAVIDS
foatwear boutlques The Capezio store camies mone
than 500 5KUs by upwards of 35 designers in the space.
In addition to attempting to aitract a younger mose
fashion-aware dientele with the renovation, the store
needed o beter layoutl and mome linear space o dis-
play the mass quantities of product. *Primarily, we were
loaking Tor an evolution from our previous design and
looking to take It to another level” says David
Markoaite, CEOQ and president, Markbo Deslgns Inc
“We also wanted a lot of Rexibility within the space so
that we are rol pigeon-holed into one type of space—
we wanbed to be able o mave it aound for seasonal
and display changes "

The architecrally driven design concep? was lagely
conceived &5 o spatinl soluthon to an extremely chal
lenging bluepaint. The space was awkward and small at
only 1075 sq, It, consisting of dmastically dilferent ceil-
ng heights, In the frst 20 i of the store, the celling
soars |8 B high, then drops dawn dramatically to 7l in
ther rear of the space. “We were trying 10 aeate more of
asculptural space, sowe brought this orlgami-type farm
Into the scenako,” says Diego Burdl, creative pantner,
burdifilek. “We played with 30 medel forms and even
paper to create this sculptural boem and contend with
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the ceiling elements.” Crafted of drywall and white MDF,
the peametric architectural elements around the
perimeter of the stone not only provided the company
with avant-gasde cove cut-ins needed 1o display prod-
udl, but also added a dynamic architectural stabement
merging walls, ceilings and lloars—clearly visible rom
outside. PAR hadogen lights are cut into groves in the
ceiling, and simple fuorescents are wsed to backlight
the shelving units whene the shoes ane displayed

The 100 peent wool Grpet and custom-uphol-
stered seating elements—amoeba-like oganic pods
that cluster together in the center of the store—are nen-
dered in 8 modem “Tokyo puple.” o deep lavender
richened with a hint of blue. “We wanted something
that created a point of memory that people will wlk
about after they leave,” Burd] notes. “We wanted a colos
that was still femirine in nature, but created 3 branded
identity lor the company.” Small, ciroular display tables
in the center senting area are laminated glass with a
complementary lavender emulsion inside them

Lavender, while a diamatic statement in the Bloos
Street store. (s not a color that Capezio ks masded to in
future store designs. A second store recently opened In
Toronto's Shemway Gardens Mall featuring the same
structural design assthetic—only the accent color was a
beight fuchsia. “We might do the rext one Kelly green.”
Markowitz says. “The idea is thar we'll keep the same
structure, but we might change our color every time just
to give each stone m new, bright identity.®

The: Bloor Street Capezlo, historically one of the com-
pany’s strongest-pedomming locations, ewesds sales of
S1.200 per sq. . “Ever since the renovation, we've had
double-digit incresses.” Madkowitz stanes. *For & stose
that has been thene Tor 30 years and was really a No 1
performing store. the new design has taken us to an
even higher level *

Markio Designs has plans 1o open four to five addi-
tional Capezio stores in the mext five years, and Is con-
templating whether 10 take growth to a much more
aggressive level acmss Canada and internationally, As
the design rells out, each space will be revroficed with
the new design acsthetic. melding the vasdous blue-
peinis 1o ft the achitectural requirements, As with
st detl‘n projects, it wes a matter of circumstance
that gave birth to design inspiration. Sums up Burdi
“The awkwardness of the spasce forced us into this
design language—It was very serendipitous S5
B -l i FECEF, R W DGATOGAIND. COMYMOogOIne *
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B Success Obliges

Admittedly, Davids Footwear store in
Taronto is not easily occessible for ofl
shoe fetfshists, But any cosmopolitan
would undoubtedly be pleased fo
discover a mew source. Davids was
founded in 1951 by Lowis and Julia
z, 56 years later, il is shill
ned and operated. Davids
is Camadis larges! independent shoe
emporntim, setting trends and defining
offering its clignts unparalieled
and carrying al i
oes. From
senpe
anatti, René Caovilla, Tary 5
Larenzo Benfi plus many other leading
names - ail are united under one roaf.
The flagship store on Bioor Street
in downtown Toronto was recently
complelely refurbished. The new
store layout and design provide ample
nce that, even after so many
successfil years, the élan dis
new horizons has nat diminished,
Nablesse oblige!

Capezio, also founded by the
Markowitz family, is anather
well-known name in shoe design,
Copezio shoes are sold in 6 locations

oronto ared.
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