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8 Burdifilek, an interior design firm widely known for successful commercial design projects, has
created remarkable spaces working closely with artisans and companies in various fislds.
Characterized by opulent and omamental spaces, their works induce the participation of customers
by presenting stories that captivate people. Thanks to a thorough research on finishing materials,
the spaces stimulate one's sensibility with every step. The design philesophy of the firm is to
embrace refinadness and creative intelligence. Burditilek was commissionad to work for major
fashion brands including Club Monaco, Holt Renfrew and Brown Thomas, who sympathized with
the designers, In their successive projects, they proposed design Whal transcended the trends by
seamlessly combining their own creative vision with refinedness, and halped elavating their brand
image to a higher bavel. They have designed spaces to sell svarything from couture to cedl phonas fo
|eans to condos 1o Hpgloss, ete; each product requires a different solution in an entirely different
fashion. They enjoy the challenge finding the best possible way 1o soive that puzzle,

Tell us about your backgrounds, How did you become interior designers? Tell us the slory of
how your stodio got started.

Paul Filek and Diega Burdi both studied Interior Design i Ryersen University in Toronto, where we
had the opportunity to explore creatively and hone our skills. After a few years in the workforce we
decided to branch out on our own, founding the interior design firm Burdifilek. The firms success
speaks to how well our individual strengths and personalities complement one and other. After 17
years of growth, the firm's insight and breadth of knowledge exends to all facels of commercial
design, having had experience in every category from fashion apparel, to real estate development
and hotel design, for both small privataly owned companies and large multi-national organizations.
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Qur creative success has always been driven by the challenge of working with new products and
g I new clients. We approach each assignment with an open mind and fook for the unique design
""l ey opportunities within ach progect. We try not to gt caught up in preconceived ideas we have about
« the brand, allowing our studio full creative exploration, and then we work from there to defina the
<t M } : ' ‘ design language. We are also always asking questions and challenging comvention, trying fo push
| gach other and our clients 1o achieve the best possibhe result.
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What are the stufls that inspire you with creative ideas?
Our studio is constantly inspired by things we come across in gur travels and in daily life; by art,
fashion, artisans, technology... and by the world around us.

With each project you are creating & space thal appropriately combines very diverse colours,
fabrics and finishing materials. How do you handle the study of materials?

Tha salection of materials is always very brand and site specific. We ara constantty exploring and
customizing as much of the materiality as possible; we work very closaly with our suppliers to

'"T = . realize the studio's vision, and challenge our suppliers 1o create something new. We ane always
! H D.FT o trying to push the boundaries of possibility. The material and finishes act as signature slaments
= O T—— gi L within the project design, unique to that cllent, and for that reasan we need to be parpetually re-
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e inventing and exploring different options.
When you work on a space you create a controlled design so that visitors would be attracted lo
Ihe products themselves than 1o the design details. Whal do you think are the mosi important
paints when designing a retail space?

Retail design should always ultimataly be about the product, we strive to create environments that
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L ETHLGUSE axKe and begutifully showecase tha merchandise witheut detracting

from i, We achieve this by making the functional elemenis within a space [ntuitive, guiding
shoppers through a carefully orchestrated experience. We create invisible detailing that supports
{he largar statements and akso use focal points 10 drive circulation.

Have there been any turning points in Burdifilek's history? What are the projects that provided
the momenlum in those moments? <W Hotel Atlantas, for example, was a very lresh
experimentalion thal allowed you to expand info hospitality design in addition o retall.

There have baen a number of events that have driven the direction of our businass. Very early on we
wiorkad with Canadian retailer Jo Mimran who then owned Club Monaco (he has since sold the
brand to Ralph Lauren). Working with Glub Monaca in the mid '90s we were given the oportunity to
expand and gvohe a greal brand concept and that work led us to our first New York Flagship, The
second major coup came when we were invited by another iconic Ganadian brand, Holt Renfrew, to
design their Toronto Flagship store’s main level, Despite the fact that our firm had never design a
depariment store, or a refail space of that scale, tha company recognised our firm's creativity and
skill. Tha results surpassed everyone's expaciations and projected the firm info a new category.
That project was the catalyst which expanded recognition for our fim’s talents globally and
ultimately lead 1o a number of other Intemational projects. Much like our entry into ihe department
store world, when we started working with W we hadn't done very much hospitality work, but again,
Starwood embraced our unigue style and crealivity and gave us the opportunity fo design our first
hotel, which will hopefully ba the first of many.

What is the design market environmant like In Canada? We are aware thal you want to make an
entry into Eurape.

We have actually worked extensively in Europe, primarily focused in Germany, UK, Ireland, and
|tahy. The Canadian market is very design-aware, and in general, there is a respect, appreciation and
support for good design across the country. We have forfunately been well recopnised as leaders in
retall design and have been able to leverape that success across the US and Eurape. We have
always embraced working on projects around the world and would welcome the opportunity 1o
axpand our scope Eastward should the right cpportunity prasent itsall

B Tall us aboul the projects you are currently working on.

Wa are currently working with a number of wall known Canadian retallers including Simons
departmant store, and Bell Canada, the country’s largest mobile phone provider. We have recantly
compieted the ‘Lusury Hall in <Brown Thomass' Dublin Flagship, a 520m* space housing luxury
Jewellary, watches and gifts, This fall we will be moving foreard with the design for the Thompson
Residenges, hotel-inspired living by tha Thompson Hotel brand values, developad by Fread
Developmant.

What would you like to experiment with in the future? What are your objectives for the fulure?
We would love to do mose hospitality design and expand our reach further into (ke European and
Asian markets. We would also love 1o apply our craft 1o special projects, be that a gallery, museum,
girplane interior... wa bedieve the possibilities are endlass| k
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<Thompson Residence Sales Center> Is localed at Toronto's. Downtown 2 and désinn district,
The sleak, reflective black facade of the Sales Centre atiracts atienlion ftom passers by, The
Interior space is carved into 4 distingt areas: the entry downge, closing area and mogal suite; each
devised from a singular vocabulary] Concave walls i the clicular entry arebisected by a video
instaliation introducing visitors to the development and feading them theobol thE loungs area
The lounge, in confrast, is a rich, warmactile expedgnce. Invoking@*holel lobby, the spaceis
punctuated by a custom oyster-greysgctional and suspanded wire art installation, The olossys
“black stretchad vinyl ceiling is contrasted bylwalls clad in moltled charGoal-chogalat® colowred
Leork and lush custom-carpeted floors. Bayond the lounge, the SpEEEOpensup to includa the
Duliding model, sales area and finksh selegtionsall presanted o aorisp, modem white backdrop

maodel sufte is uniquely positionad within 1he spaces inmhé‘lg lipeering in through the
extarior glazing. The space exudes comtortatile) stylh sunhlsl]qﬂli n, mlc_;f.umhhms range
frem modem to classic, with hand-picked details stiggesting the o ] assleml}ln-:i fittings af
someans with a clear sense of individuality, 1A quist confidence isAEREWS with 3 palstte of bold

neutral tones complimented by tolches of pale lavender. It's hotel-inspired ity living at its besk.
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L'B U R RO J‘EETI!SNTA DOWNTOWN

Design : Burdifilek  Design team : Disgo Burdi, Paul Filek, Me

Ag:

ndanca, M

il_'l!; Tam Yip, Jeremy

Halen Chan  Clisnt : Starwood Hote
Localion : 45 Ivan Allen Jr. Boulevard, A i ]
Completion : December 2008 Built area : 18.530n"  Photographer
*Ben Raha / A Frame  Edifter : Les Hamin

Burdifilak has set a naw standard in luxury hospitality with the creation of the new <\W Hotel
Atlanta Downtown=, The excitement the warld has come to associate with W Hotels is
| reinterpreted with a vardant sancluary that mimics the lushness of Geargla, while maintaining the
brand's celebrated cosmopolitan edge. Just steps away from the busile of a busy downtown
natural elements marge with 2 contemporary urban playground. This seductive Burdififek retreat is
ripe with sumptuous textures and rich tones that support Innovative sculplural elements, all
custom-designed by some of the most talented crafts-people in the world, including many
renowned Canadian artistes, Tha multi-fayered design reveals its hiddan treasures progressivaly as
guests move through the spacs, generating an understated, art-gallery effect. Undulating hand-
carved solid walnut walls provide a rich backdrop to the entrance and lobby, Above three luminous
chack-in pods, a shimmering mabila, inspired by the underside of a free canopy, features
hundreds of metal leaves that fioat above the charcoal stone floor, refracting subtie light. A
custom-gdesignad melal sphera installation beneath a dramatic, scooped staircase lends aven more
thealrics to this exhibition. In the hotel Living Room, a requisite hive of activity for W properties
worldwide, Burdifilek allows unconventional materials to drive the essential alement of surprse
Bent-wood screens form sexy enclaves and curved seating merges with planting beds, while
patished stainless steel lanterns cast a soft glow. A 6.7m water feature (3t left) grounds the space,
flowing from the celling through metal lilies to an omyx raflecting poo! below. The garden party
continues upsiairs. Sultry guest rooms and suites, in shades of mulberry, 12al or indigo, seduce
the senses, extending the feeling of discovery iniliated on the st floor. Luxe custom carpating,
soft linens, opulent Makassar wood and glossy acrylics infuse the environment with a slick and
provocative veneer. Sensual spa bathrooms are just made for pampering, and spacious showers
with full views of the room invite inventive ablutionary pastimes. All 140m* of the Extreme-Wow
suite embody the purest opulence - a tolal escape from reality in every way. For business or
pleasure, patrons of the new <\W Holel Atlanta Downtown> - from the creative worlds of music,
film, fashion, art, design and beyond - will embrace the rare grandeur this haven offers with open
arms, and come back for more time and agaln, e sy ke b
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Design : Burdifilsk  Design team : Diego Burdi. Paul Fibsk, Marikn
Nakagawam, William Lau, Melen Chen, Anthory Tey, Anna Jurkiewics,
Edwan Aeyos  Client - Barry Real Estate  Locatiom @ Atlanta, USA
Floar aren : 500m°  Completion : February 2008 Photographer :
Beri Rahe [ A Freene Ediitor @ Lee Hamin

As part of the W Hotel Downtown Atlanta Hotel and Condominium project, Burdifilek was invited 1o
dasign a <W Hotel Condominium Sales Centers that would wow. The 600m* space needed to eficit
exciternent and expand the profile of the development within the Aflanta community, generate
interest in the project and provide an environment that would produce sales. The signatura space
references the sexy, sophisiicated modemnism of the holel. Giving 2 sense of what living In a W
Hotel proparty would be fike; the sakes centre draws guests in and Tully engages them, créating a
complete departure from the everyday. Luwxurious finishas envelop visitors as the juxtaposition of
rich texture, form and light create a backdrop for the unexpectad. A sense of discovery is created
through tha use of reffective smoked-glass screens, giving a hint off what fays beyond. The grey-
green mirrored emulsion glass was embellished with & textural pidlated lzaf and flower motif that
references the overall 'urban casis' theme of the developmant. Clean lines are complmentad by
playful curved seating, custom carpets and glossy finishes. Black terrazio flooring is contrasted in
the closing rooms with chalky white walls, The unconventional materials palette is designed to
inspire excitement and bring out a refined sense of discovery, A richly appointed model suite
showcases sumptuous finishes seduces the senses. A fusion of custom furnishings, soft linens,
subtle colours and careful lighting reveal an elegant sophistication that promises to delight and
comfort, Furnishings from international manufacturers such as Minofttl, B+8 ltalia and Knoll were
curated and styled by Burdifilek 1o appeal 10 a discamning, design-conscious buyer. Evary datail is
perfectly considered to heighfen the overall experignce. The design of the <W Hotel Condominium

Sales Centar= projects a truly refined aesthetic, a signature space thal fully engages and inspires
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L’BUR DI LEKBROWN THOMAS

Design : Burdildek  Design team : Dsego Burds, Paul Filek, Jaremy

Mandonca, Hedan Cheen, Wilkiam Law, Amthony Tey, Jacky Ngan, Edwin
Reyes, Arna Jurkiewicz, Amy Chen, Tom Yip  Client : Brown Thomas &
Co.  Location : 88-95 Graton 5t Dublin, freland  Completion :

September 2006 Built area : 22000 Photographer ; Ban Aahn / A
Fruma - Editor : Lo Hamin

Burdifilek has reconceived the lost art of men's shopping at Dublin's <Brown Thomass. The new
Man's World lower concourse at the 160-year-old Grafton Street retailer reveals two distinct
spaces that reflect the double-edged persona of loday's gentlemen, deftly simulating the balance
between work and play. Tha concept generates both a bespoke sensibility and a contemporary
enargy in ways befitting the intelligent, style-conscious 215t-century male. The Tailoring sector
embodies a classic, 0id-World subtlety, masculing and confident. An undulating solid walnut wall
sculpture provides the focal peint, mimicking the very fabrics it is highlighting. Rich Makassar
ebony, custom wool carpating and suede-pangled walls in chocolate brown, oyster white and
soothing smoke grey together lend 4 traditional comfornt to a refined and elégant backdrop. A
Contemporary zone showcases the more playful and fashion-forward wares with a panoramic,
sculpted layout - creating a seamless, art-gallery atmosphere, Punctuated with vibrant, ocaanic-
blue display tables and polished stainless steal, these anvirons are vigarous, functional and fun
The dual architeclural language and role-playing of the two spaces commingle with a few shared
design denominalors. Ambient cova lighting compliments the unrushed serenity, while more
focused lights help display colours and fabric textures in their truest form. Furniture and fittings
are all custom designed by Burdifilek or commissioned, such as the Viadimir Kagan sofa in the
Tailgring area. Soft, espresso-brown granite flooring grounds the space. A handsome change
room adopts an amusing, lacquered bento box-like facade, secreling away the discerning
international shopper for a lew comamplative moments, before he emerges racharged, re-Titted,
reweorked - and ready for today's modern city streets. Brown Thomas is a landmark shopping
destination In Irefand, part of the Wittington Investment Group, a worldwide company

speclalizing in ratall excellence. e sesm b
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—BURDIFILEK

CAPEZIO

Design : Burdifilek  Design team : Diego Burd, Paul Filek, Jaramy
Mersdonca, Maria Kakarantza, Janice Keg-son, ARson Prestman, York
Wu, Tom Yip  Client : Markio Designs  Location : 70 Bloor street
wast, Toronto, Canada  Budlt aren: 100m' Photographer : Ben Aahn
{ AFrame Editor : Lee Hamin

Burdifilek’s retail concept for <Capazios Is an experiment in progressive architecture and a
departure from the formulaic and typical. Walls, cellings and floors merge into &ach other as &
traditional sense of spaca is distorted and the store bacomes a sculptural instaflation in itself. The
footwear and accessories line the perimeter of the space in avani-garde coves which merge
seamlessly with the pristine white space. The space uses pristine white and a dramatic
deconstuctivist aesthetic to create a completely arresting sculptural installation that stops traffic,
but also successiully display the tashion forward product. The floor and seating areas are
rendered in a modem Tokyo purple, and the organic custom seating area seams fo unexpectedly
grow in he centre of the space looking like a curated piece of ant. There are small eccentric
Lucite tables that ‘grow’ organically around it adding a sense of animation to the feature. The
bright colour offers a dramatic countarpoint to the white architectural planes of the surrounding
wall and ceiling design. Drama and cutting edge modernism articulate this retail experience and
the shopping slite will appreciate the store’s international sensibility. e messs
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