
1 Paul Filek and Diego Burdi in their 
Toronto studio

2 Burdifilek waterfall seen from above
3 Sinato’s Wine Works design features 

plenty of warm wood
4 Sinato principal Chikara Ohno
5 Blueprints at Sinato’s Tokyo studio

THE HYUNDAI 3 MONOCLE 98

D
E

S
IG

N
 P

R
O

F
IL

E
S

SINATO 
TOKYO 

Founded in 2004, Sinato is a Tokyo 
architecture studio with a dazzling 
global portfolio. Award-winning 
principal architect Chikara Ohno 
works on projects from residences  
to retail and urban landscaping. 

“We’ve worked with Hyundai on 
numerous projects. They are open 
and imaginative when I propose  
new ideas that may not fit traditional 
norms. In this project, I designed 
an open space for Wine Works, 
a restaurant-cum-wine shop. It 

BURDIFILEK
TORONTO 

Diego Burdi and Paul Filek  
opened their Toronto-based agency 
in 1993 and build retail spaces for 
international clients, including 
Nieman Marcus, Holt Renfrew 
and Joe Fresh, and the occasional 
domestic space too. Their work for 
the Hyundai Seoul comprised three 
retail floors, a green belt around  
the building and, amazingly, a 
12-metre-high waterfall.

“The Hyundai Seoul is probably the 
last piece of property of this size 

a public square, I’m also thinking in 
millimetres. That perspective comes 
from my experience in interior 
and furniture design. So my work 
naturally has a human scale. And 
I prefer natural light; I’d have no 
artificial light if I could do without it. 

Today, design approaches for 
residences, retail and restaurants 
are intersecting. Shops and 
restaurants are becoming more 
like homes. Traditionally, functions 
meant usability for business owners 
to operate easily but now cosiness, 
or a design that makes customers 
want to linger, should be recognised 
as a new function.”

that Hyundai had was that about  
50 per cent of this space was going 
to be given over to public space, 
which is unheard of because it 
doesn’t make money – but they 
knew this huge space had to be 
about having a good experience.  
So we built the greenbelt and these 
three amazing floors with different 
programmes, different looks. And 
then, yes: we built a huge waterfall.

We’re in the land of the digital 
here so we couldn’t compete on 
that level; instead we chose to do 
something unexpected that plays 
with scale. We had to think just as 
big as the architecture; it almost – 
almost – has to be unrealistic. 

There isn’t a précis on the wall 
when you walk in telling you what 
our ideas were – it just has to work 
and if it’s memorable and you want 
to tell people about it and be in it, 
then we’ve done our job. Hyundai 
is a very design-aware company, 
it’s perfect for any design company: 
to know that you’re working with 
a partner that is willing to make 
really memorable moments.”

doubles as a welcome lounge to 
the entire building as it sits right 
in front of the basement entrance. 
Although I created some private 
areas, I kept it connected with the 
public space. In the dining area 
on the sixth floor I reversed the 
standard layout by placing the 
kitchens at the front and seats at the 
back beside the window, so there is 
an outdoor view. The gap between 
the kitchen structures creates a 
perspective for passersby, while  
also providing privacy for diners. 

I’m obsessed with details. When 
I design on a scale of hundreds of 
metres for something large, such as 
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WORLD 
CLASS 
DESIGN

Hyundai’s reputation 
for commissioning the  
world’s best is extolled  
in the fabric of this new  
store. Its architects and 
designers tell us about 
the scope of their vision.

left in Seoul. We were asked, ‘What 
would be your grand scheme?’ We 
built our models in the studio and it 
was a very intriguing problem, with 
so many atriums and what we called 
an ‘Olympic raceway’ around the 
edge. It’s such a substantial piece  
of architecture that it could almost 
feel like an airport. 

We’ve had the great privilege  
to work in Seoul for the past decade 
as well as spending time outside 
of the city and it’s a place with 
mountains, forests and amazing 
nature – we wondered how to  
bring the outside in and soften  
the space. One wonderful idea  


